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Vast Majority of Virginians Surveyed Prefer Smoke-Free Dining
161 teen volunteers conducted statewide survey of 3,725 restaurant patrons
RICHMOND- A statewide survey of 3,725 restaurant patrons conducted by teens in Y Street, a volunteer high school action group sponsored by the Virginia Foundation for Healthy Youth (VFHY), found that 82 percent of respondents, including a majority of smokers, think that smoking should not be allowed at all in Virginia restaurants.
Five out of six survey participants said they would visit restaurants more frequently if those restaurants were completely smoke-free. Ninety-one percent of survey respondents who said they dine out five to 12 times a month said they would dine out more frequently or about the same amount if restaurants were smoke-free.
The survey was conducted this year as part of Y Street’s 86 Campaign, which seeks to educate Virginians about the importance of smoke-free dining. The 86 Campaign is named after restaurant wait-staff slang for canceling an order or menu item. More information can be found about the 86 Campaign at www.86thesmoke.com. 
More than 160 high school students volunteered on the 86 Campaign statewide, surveying 3,725 adult restaurant patrons in communities ranging from Bristol to Chesapeake to Herndon and Chesterfield County. The Y Street volunteers also filmed more than 100 testimonial videos, interviewing adults about their attitudes toward smoking in restaurants. The teens put in about 1,000 volunteer hours working on the project. 
“The amount of work these young people did and the comprehensiveness of the sample they collected astonished even us,” says VFHY Director of Marketing Danny Saggese. “They should get a lot of recognition for what they’ve achieved.” 

Founded by the General Assembly in 1999, VFHY is responsible for reducing and preventing youth tobacco use and childhood obesity in the Commonwealth.
VFHY launched the Y Street volunteer movement for high school teens in 2004. Since then, more than 3,000 teens statewide have joined the organization and attended its training sessions. (There are about 700 to 1,000 active Y Street volunteers statewide at any given time.) The Y Street Leadership Team (consisting of a core group of exceptional teen volunteers) helps develop ideas for volunteer action projects that will further Y Street’s mission of educating Virginians to make healthy lifestyle choices, including preventing and reducing tobacco use.
Y Street’s current campaign, MeltDown, targets smokeless and dissolvable tobacco products such as snus, orbs and strips. Current action projects include surveying members of the public about the products and sending messages of disapproval to publications that accept advertising for the products.

Rescue Social Change Group, a VFHY contractor with offices in Alexandria, Va., and San Diego, conducts Y Street trainings and assists Y Street volunteers with building Web sites and facilitating projects in cooperation with VFHY staff. Rescue SCG is a marketing agency that works exclusively for agencies that advance positive social changes among young people, such as prevention campaigns for drug, alcohol and tobacco use.

Y Street teens conducted projects for the 86 Campaign from Oct. 1, 2008, to April 30, 2009. VFHY and Rescue staff began tabulating and analyzing the surveys this summer, finalizing and releasing the results this fall. 

The survey findings are based on a sample of convenience, not a random sample. 
For more information, contact Richard Foster, VFHY public affairs coordinator, at (804) 225-3947.
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