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Sold-Out Crowd of 550+ Expected at June 26 Step Royale Finale
100+ dancers will compete in step-dancing event at Attucks Theatre to promote physical fitness and obesity prevention
NORFOLK- The hottest step crews are storming the floor, and this one’s for all the glory: 

More than 100 high school students from Tidewater and Richmond will be competing in the foot-pumping finale of Step Royale, The Ultimate Step-Dancing Competition, at the Attucks Theatre in Norfolk on Saturday June 26 at 6 p.m. A sold-out crowd of more than 550 spectators is expected at the event, and the winners will reap supreme bragging rights — their own billboards!

Eight teams of step dancers will compete in the finale, which is part of a pilot program by the Virginia Foundation for Healthy Youth (VFHY) to encourage physical activity and reduce and prevent obesity among at-risk African-American teens in the Hampton Roads region. A recent statewide survey of childhood obesity conducted by VFHY found a higher prevalence of children who are overweight or obese in Southeast and Southwest Virginia. Step Royale also encourages good nutrition and a healthy diet.

Teams have competed in four previous Step Royale battles since last November, all leading up to this. The winning team in the June 26 Step Royale Finale will be declared the 2010 Step Royale Champions, and will have their team photo immortalized on two billboards in the Hampton Roads area. Prizes will also be awarded in other categories.

“They will be scored higher for the rigorousness and intensity of their routines,” says Meghan McCarthy of Rescue Social Change Group, which is coordinating the Step Royale competition for VFHY. “We want to encourage maximum heart-rate raising!”

A VFHY contractor with offices in Alexandria, Va., and San Diego, Rescue is a national marketing firm that works exclusively for agencies that advance positive social changes among young people, such as prevention campaigns for drug, alcohol and tobacco use.


Sponsors for the Step Royale step-dancing teams include community groups, churches and schools. The event is also a fund-raiser to keep the teams stepping. A suggested donation of $10 is requested at the door, with half of each donation going back to the teams.

“We are not funding step teams. We’re just hosting the competitions,” says Rescue CEO Jeff Jordan. “We’re trying to change social norms and encourage physical fitness, particularly among urban young people who may not be attracted to traditional team sports. The goal is to increase the frequency and popularity of step dancing among teens so that we can make physical activity appealing for them.”


The Virginia Foundation for Healthy Youth hopes to expand the Step Royale program to other areas of the state over the next year, says VFHY Marketing Director Danny Saggese. “We’ve been very pleased at how successful the Step Royale initiative has been, and how the community has gotten behind this,” Saggese says. “They’re in for a great show. These young people have been training hard for this and they’re not going to disappoint!”


Teams in the competition are coming from locations across Tidewater and Hampton Roads including Chesapeake, Norfolk, Virginia Beach and Williamsburg, as well as Richmond.
About the Virginia Foundation for Healthy Youth:

Established by the Virginia General Assembly, the Virginia Foundation for Healthy Youth was formerly known as the Virginia Tobacco Settlement Foundation. The Foundation is responsible for statewide efforts to prevent and reduce youth tobacco use and childhood obesity. Since the Foundation began its work in 2001, teen smoking in Virginia has been almost cut in half.


The Virginia Foundation for Healthy Youth has directly reached more than 750,000 children through classroom-based prevention programs in hundreds of public schools, after-school programs, community centers, daycares and prevention programs statewide. The Foundation’s award-winning “Y do u think” marketing campaign delivers prevention messages to 600,000 children annually through TV and radio ads and Internet content.


The Foundation is funded through a portion of Virginia’s share of the 1998 Master Settlement Agreement (MSA).


For more information about the Virginia Foundation for Healthy Youth, please see our brochure at HealthyYouthVA.org/pdf/HealthyYouthBrochure_lores.pdf.
                                                              # # #
PAGE  
1

