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VTSF’s Ydouthink Site Wins International Award
Other winners at W3 Awards include GEICO, Gucci, UPS
RICHMOND- The Virginia Tobacco Settlement Foundation’s (VTSF) ydouthink.com Web site earned top honors at Los Angeles’ W³ Awards for Web creativity this week, being recognized alongside sites created for big-name firms such as GEICO, Gucci and UPS.
San Diego-based marketing group RescueSCG, which is responsible for VTSF’s online youth marketing initiatives, received Best in Show in the charitable Organizations/Non-profits category. It was one of 31 Best in Show awards chosen out of the 2,700 entries submitted to this year’s W³ Awards. The W³ Awards are sanctioned and judged by the International Academy of the Visual Arts. Award sponsors include ADWEEK Magazine and The Creative Group. 
“Our primary goal is preventing youth smoking, and it’s encouraging to know that our work is not only reaching our target audience but is also getting recognition from some of the leaders in interactive marketing and advertising,” says VTSF Marketing Director Danny Saggese.
Ydouthink.com is part of the online component of VTSF’s “Y” Campaign, a marketing initiative aimed at reducing youth tobacco use in Virginia by empowering kids to choose healthy lifestyles. Aimed at Virginia kids ages 10 to 17, the “Y” Campaign reaches its audience via award-winning radio and television ads, as well as in cyberspace through Web sites like ydouthink.com and VTSF’s social networking site for teens, veeay.com.
About the Virginia Tobacco Settlement Foundation (VTSF)

The Virginia Tobacco Settlement Foundation was established by the General Assembly in 1999 to lead a statewide effort to reduce and prevent the use of tobacco products by youth in Virginia. The VTSF is meeting its mission through multifaceted efforts including statewide community programs and education, a youth-targeted marketing and advertising campaign, innovative research, and enforcement of Virginia's tobacco access laws. The VTSF is funded with 10 percent of Virginia's share of the 1998 Master Settlement Agreement (MSA) funds. 
