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Introduction

The Virginia Tobacco Settlement Foundation (VTSF) began running its award-winning “Y Campaign” in April 2002 after extensive research with the youth of Virginia.  The mission of the Y Campaign is to reduce tobacco use among Virginia’s 10-17 year olds.  The campaign integrates hard-hitting messages through a multi-media marketing effort, including television and radio commercials, an interactive Web site, Internet banner ads, outdoor and cinema advertising, and street marketing activities—all designed to reinforce the VTSF’s youth tobacco use prevention message.  

The VTSF began a regular program of evaluation of the Y Campaign in the Spring of 2002.  Since that time it has conducted research among the youth of Virginia every 6 months, tracking awareness, attitude, and behavior levels.  It has done this to ensure that the campaign message is resonating with its target audience and to guide the Foundation as it develops new strategies to reach Virginia’s youth and influence them to not use tobacco products.  

Southeastern Institute of Research (SIR) was engaged to re-vamp this semi-annual tracking study to ensure it was providing the strategic direction needed to take the campaign to the next level.  It did this while retaining a core of questions to ensure a historical perspective could be maintained.  To that end, comparisons are made wherever possible to findings from the eight previous versions of this study.  Strategic implications of the findings are also outlined. 

These findings are based on a statewide representative sample of 597 Virginia 10-17 year olds surveyed by telephone September 20-October 9, 2006.  
About SIR

This report was prepared by Southeastern Institute of Research, Inc. (SIR), a full-service marketing research firm founded more than 40 years ago to provide actionable research.  Since 1964, SIR has completed more than 12,000 studies for a variety of clients, including health care organizations, educational institutions and government at all levels(federal, state, and local.  We have helped corporations, organizations, and associations formulate unique market positions, identify and manage competitive threats, test new product concepts, launch new initiatives, and track the overall effectiveness of marketing programs.
For more information on SIR, please visit its Web site at www.SIRresearch.com.

KEY FINDINGS

1. Y campaign awareness, while still high, has decreased. (see page 5)  
2. Y campaign awareness remains high in the Tidewater and Northern regions. (see page 6)  
3. Y campaign awareness has decreased significantly among females, yet increased significantly among males. (see page 7)
4. More than eight out of ten of the Virginia youth who are aware of the VTSF campaign like it. (see page 11)

5. One-third of those aware of the VTSF campaign are able to describe a specific commercial (see page 19)

6. Three-quarters who saw or heard information about cigarette smoking discussed it with someone; most often a peer or parent. (see page 23)

7. “Other people can trust” and “Is fun to hang around” remain the two most important characteristics to youth at this time. (see page 29)
8. Fewer youth continue to agree that cigarette smoking is “nothing more than a bad habit like biting your nails.” (see page 34)
9. Most do not have regular exposure to smokers at home or among their peers, although those who tend to be around smokers in one setting also tend to be around them elsewhere. (see page 35)
10. Peer smoking is perceived to be increasing—especially by Teens and those who have friends that smoke. (see page 39)
1:  Campaign Awareness

Y CAMPAIGN AWARENESS HAS DECREASED
· Awareness of the VTSF campaign has decreased (74%).  In the past three waves, awareness remained constant, but there is a statistically significant decrease from Spring 2006 to Fall 2006. (79% vs. 74%).  — Question 13, Table 22
Chart 1:  VTSF Campaign Awareness Across All Waves

[image: image28.jpg]Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed) 
· Awareness remains high in the Tidewater and Northern Regions (82% and 75%, respectively, vs. 68% in both the in Central and Southwest Regions). There has been an increase in the Tidewater Region, though not yet a significant one, from Wave 9 (79% to 82%). Yet, the Northern (82% to 75%), Central (77% to 68%), and Southwest (76% to 68%) Regions did see significant decreases. — Question 13, Table 22
Chart 2:  VTSF Campaign Awareness by Region
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Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed)
· Tween awareness decreased significantly and still lags Teen awareness of the Y campaign (70% among those aged 10-14 and 80% for those aged 15-17). — Question 13, Table 22
Chart 3:  VTSF Campaign Awareness by Age
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Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed)

· Minority youth awareness is down significantly moving it closer in line with White non-Hispanic youth awareness (73% awareness among Minorities, down from 81% in the Spring and from 78% in the previous Fall; slightly lower than awareness among White non-Hispanics at 74%, down from 78% in the Spring).  — Question 13, Table 22
Chart 4:  VTSF Campaign Awareness by Race
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Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed)  

· Awareness of the VTSF campaign has decreased significantly among females (86% in Wave 9 to 70%), yet increased significantly among males (73% to 78%). — Question 13, Table 22
Chart 5:  VTSF Campaign Awareness by Gender
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Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed)  
· Awareness is declining significantly among youth who live in a household with no smokers (81% to 75% in Wave 10), but it is slightly higher than those who say there is at least one smoker who lives in their household (72%).  — Question 13, Table 22
Chart 6:  VTSF Campaign Awareness by Smokers Living in the Household
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Q13:  Have you recently seen or heard any information about cigarette smoking and tobacco use with the headline or caption "Can Anybody Tell Us Why Smoking Isn't Stupid?" or "YDOUTHINK"?  (% saying "Yes" displayed) 
· Awareness among youth with friends who do not smoke is lower (but not significantly so) than among those with at least one friend who smokes (73% vs. 80% of those with smoking friends). — Question 13, Table 22 
General Information Awareness

· General awareness of information about drugs, alcohol, or cigarette smoking is down (but not significantly) from the Spring, but consistent with last Fall. (69% recall seeing something, down from 74% in the Spring and roughly even with 67% in Fall 2005).  — Question 10, Table 13
Chart 7:  Recall of Substance Related Information
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Q10:  Have you recently seen or heard any information about . . .  (% saying "Yes" displayed)

· More than half have recently seen or heard information about cigarette smoking (58%), down slightly from the Spring (62%) and up slightly from last Fall (55%). Awareness is also back down closer to the previous Fall for information about alcohol use (50%, down from 59% in the Spring, yet steady with 48% during Fall 2005), marijuana (43%, down from 46% in the Spring, yet up from 40% during Fall 2005), or other drugs (42%, down from 51% in the Spring and steady with the 40% of last Fall). — Question 10, Table 13
· Teens are more likely than Tweens to recall seeing or hearing substance-related information (74% vs. 66%, respectively) and Teens are more likely to recall seeing information about Alcohol use (58% vs. 45%).
· All substance information recall is even higher when one or more friends smoke. (86% of those with at least one friend who smokes vs. 64% of those with none recall something substance-related).
Cigarette Smoking in General vs. Y Campaign in Particular

· More recall the Y campaign than recall hearing or seeing information about cigarette smoking in general (74% vs. 58% -- compared to 79% vs. 62% in the Spring and 77% vs. 55% in the Fall of 2005).  Two-thirds (65%) who in this Wave have recently seen the Y campaign initially recalled recent information about cigarette smoking.  A total of 39% who are unaware of the Y campaign recall seeing or hearing information recently about cigarette smoking.  — Questions 13 & 10, Tables 22 & 13
2:  Perception of Y

The Y campaign DECLINES in ItS OVERALL appeal
· More than eight out of ten of the Virginia youth who are aware of the VTSF campaign like it (81%) – this is a statistically significant decline from the Spring (91%). Nearly one-half say they “like the campaign a lot” (48%), but still only 4% “dislike the campaign a lot” (an increase from the Spring where 1% “dislike[d] the campaign a lot”). — Question 18, Table 37
Chart 8:  Campaign Likeability

Among Those Aware of the Y Campaign
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Q18 Now we'd like to know your general impression of "Can Anybody Tell Us Why Smoking Isn't Stupid" - the YDOYOUTHINK campaign.  Do you...  
· There is little difference between the proportions of Teens and Tweens who like the campaign (80% of those ages 15-17 like it vs. 81% aged 10-14) but significantly more Tweens than Teens dislike the campaign a lot (6% vs. 2% for Teens).
· Girls are more likely than boys to like the campaign (85% like it vs. 76% of boys).  Minorities are more likely than White non-Hispanics to dislike the campaign (10% of Minorities dislike it vs. 3% of White non-Hispanics).
· Tidewater youth are significantly more likely than youth in the Northern and Central Regions to dislike the campaign(14% vs. 2% and 4% respectively).  9% of the Southwest Region disliked the campaign.
· Those who are around people that smoke are also significantly more likely to dislike the campaign.  Of those who have one or more friends who smoke, 11% dislike the campaign vs. 5% of those whose friends are non-smokers.  And 12% of youth who live with a smoker vs. 5% of those who do not dislike the campaign.
· Nearly all aware of the Y campaign agree it is believable, easy to understand, and saying something meaningful (90%-94%); this is consistent with last Spring and the Fall and Spring of 2005. — Question 17a-h, Tables 29-36
· Nearly as many agree that it is “eye-catching” (86%) and “something I paid a lot of attention to” (82%).  Six in ten agree that it “is cool” (61%).  Only 31% feel the campaign “is dumb” and 23% that it “is confusing”.  
Chart 9:  Impressions of VTSF Campaign

Among Those Aware of the Y Campaign
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Q17a-h. Do you agree or disagree that ____ describes how you feel about what you've seen or heard in the YDOYOUTHINK campaign … 
· The campaign is more believable to girls and to White non-Hispanics (97% of females agree that it is “believable” vs. 92% of males and 96% of White non-Hispanics agree that it is “believable” vs. 91% of Minorities). 
· More Teens agree that the campaign is “cool” and “meaningful” than do Tweens (70% of Teens say it is “cool” vs. 56% of Tweens and 93% of Teens say it is “meaningful” vs. 87% of Tweens).  White non-Hispanics also agree that the campaign is more “meaningful” (94% vs. 95% of Minorities) as do youth in non-smoking households (92% vs. 84% of youth in households where there is a smoker). 

· Youth in non-smoking households were more likely than those in smoking households to agree that the campaign is “eye-catching” and something they pay “attention” to (88% vs. 80% of youth in smoking households find it “eye-catching” and 84% vs. 74% of youth in smoking households find it something they pay “attention” to).
· Northern youth are more likely than Central youth to agree that the campaign is “dumb” (36% vs. 27%).
Chart 10:  Impressions of VTSF Campaign Over Time

Among Those Aware of the Y Campaign
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Q17a-h. Do you agree or disagree that ____ describes how you feel about what you've seen or heard in the YDOYOUTHINK campaign … 

· Almost half would consider YDOUTHINK a friend (44%), down from the Spring (50%) and Fall 2005 (54%).  In particular, 15% would consider YDOUTHINK a “best friend” up from 12% in the Spring.— Question 19, Table 38
Chart 11:  Projected Relationship with YDOUTHINK

Among Those Aware of the Y Campaign
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Q19:  Let's pretend for a minute that YDOUTHINK from this campaign is a person, your age, who goes to your school.  Would you consider that YDOUTHINK person to be … (Base is those aware of the Y campaign).

· Teens are more likely to consider YDOUTHINK a friend (52% vs. 38% of Tweens).  
· Those with one or more friends who smoke are more likely than those with non-smoking friends to consider YDOUTHINK a friend (56% vs. 38% respectively). 
· Tidewater youth are more likely than youth from the Northwest or Central Regions to consider YDOUTHINK a friend (51% in Tidewater vs. 39% in the Northwest and 37% in the Central Region). 
3:  Message Recall

Message recall DECLINES FROM A RECORD-HIGH LEVEL
General Cigarette/Tobacco Use Information

· Nearly all who recently heard something about cigarette smoking and tobacco use are able to recall and describe something about it (89%). This is significantly lower than in the Spring. — Question 11, Table 14
Chart 12:  Recall Something About Tobacco Use Information

Among Those Aware of Cigarette Smoking/Tobacco Use Information
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Q11:  Today, I’d like to focus on the information you've recently seen or heard about cigarette smoking and tobacco use. What do you remember seeing or hearing recently on this topic?  What else? (Showing % aware of cigarette smoking/tobacco use information who recall something)

· The youth most often recall hearing that “smoking is bad for your health” (29%), “smoking can cause lung cancer or other diseases” (20%), “smoking can kill you” (8%), info that is “encouraging people not to smoke” (7%), “smoking is addictive” (5%), “people who smoke produce twice as much phlegm” (4%), or that “[it] causes bad breath or stains your teeth” (4%).  A total of 4% think to mention “Can anyone tell me why smoking isn’t stupid” or why smoking is stupid specifically – 2% more than those who mention the Truth ads (2%) and 4% less than those who recall specific ads (8%).  Respondents were encouraged to note anything they recalled about the information on cigarette smoking and tobacco use, although they had to do so in their own words without prompting (unaided). — Question 11, Table 14
Chart 13:  What They Recall on Tobacco Use

Among Those Aware of Cigarette Smoking/Tobacco Use Information
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Q11:  Today, I’d like to focus on the information you've recently seen or heard about cigarette smoking and tobacco use. What do you remember seeing or hearing recently on this topic?  What else? (Showing % aware of cigarette smoking/tobacco use information who recall something)

· Unlike in the past, boys recalled different ideas than girls.  Girls were more likely to recall that smoking is bad for your health (36% vs. 21%), and info encouraging people not to smoke.  Boys were more likely to recall that smoking can cause lung cancer (25% vs. 14%), smoking can kill you (12% vs. 5%), smoking is addictive (7% vs. 2%), and info about why smoking is stupid (7% vs. 1%). — Question 11, Table 14
· Unlike in Wave 9, Tweens and Teens do not differ greatly. 
· Tidewater makes greater mention of smoking producing twice as much phlegm (16% vs. 0% in Northern and Southwest and 1% in Central). 
· Minorities are more likely to recall that smoking produces twice as much phlegm (12% vs. 0% of White non-Hispanics), why smoking is stupid (7% vs. 2% of White non-Hispanics), and that smoking decreases your life expectancy (6% vs 0%).
· More of the youth who have smokers in their household are likely to recall that smoking produces twice as much phlegm (14% vs. 0% of youth without smokers in the home), smoking decreases your life expectancy (3% vs 0% of youth without smokers in the home), and more recall seeing the Truth ads (4% vs. 1% of youth without smokers in the home).
Chart 14:  Top Things Recalled On Tobacco Use Compared to Previous Waves

Among Those Aware of Cigarette Smoking/Tobacco Use Information
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Q11:  Today, I’d like to focus on the information you've recently seen or heard about cigarette smoking and tobacco use. What do you remember seeing or hearing recently on this topic?  What else? 

Y Campaign Recall

· Most aware of the VTSF campaign are able to recall and describe something about it (87%).  This is a decline from last wave (which, again, was an all-time high). — Question 14, Table 23  
Chart 15:  Recall Something About the VTSF Campaign

Among Those Aware of the Y Campaign
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Q14:  What do you remember seeing or hearing about it?  What else? (Showing % of those aware of VTSF campaign who recall something)
· One-third (34%) of those aware of the VTSF campaign are able to describe a specific commercial (significantly more than Wave 9 where 26% did so), but only 15% (significantly less than Wave 9 where 23% did so) who are aware of the VTSF campaign are able to repeat some variation of the campaign’s tagline —“Can anyone tell me why smoking isn’t stupid” or why smoking is stupid.  Respondents were encouraged to note anything they recalled about the VTSF campaign, although they had to do so in their own words without prompting (unaided). — Question 14, Table 23
· Virginia youth sometimes mention something that is fairly unique but this is not as prevalent as in the Spring (10% mention something that no more than a dozen think to mention whereas 22% did so in the Spring). — Question 14, Table 23
Chart 16:  What They Recall of VTSF Campaign

Among Those Aware of the Y Campaign
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Q14:  What do you remember seeing or hearing about it?  What else? (Showing % of those aware of VTSF campaign who recall something)

Main Idea of Y 

· Most aware of the VTSF campaign are able to describe the main idea it conveyed (94%; the other 6% who said they were aware of the campaign said they didn’t know or recall nothing in particular).  — Questions 15-16, Table 27
· The main idea most often mentioned is persuading people not to smoke (44%), followed by smoking is stupid or disgusting (31%), smoking is bad for your health (21%), smoking is not cool (5%), and smoking can cause lung cancer or other diseases (3%).  A wide variety of other things are mentioned, each by no more than 2% of the youth aware of the campaign. — Questions 15-16, Table 27
Chart 17:  Main Ideas of VTSF Campaign (All Mentions)

Among Those Aware of the Y Campaign
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Q15 & Q16:  What was the main idea of what you recently saw or heard?  What other ideas?
· Unlike in the Spring, there were statistical differences between the Teens and Tweens when it comes to describing the main idea as “persuading people not to smoke” (50% Tweens vs. 34% of Teens) and “smoking is stupid/disgusting” (26% of Tweens vs. 38% of Teens) as well as some lesser mentioned items.
· Youth with a smoker in their households make greater mention of the main idea being “persuading people not to smoke” (52% vs. 42% of those without smokers in their households). 
· Minorities are more likely than White non-Hispanics to say that the main idea is “smoking is stupid/disgusting” (42% vs. 27%) as well as some lesser mentioned items.
· The main idea that is mentioned first follows a similar pattern.  — Question 15, Table 25
Chart 18:  Main Idea of VTSF Campaign (First Mention)

Among Those Aware of the Y Campaign
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Q15:  What was the main idea of what you recently saw or heard?  

4:  Talking About Smoking

THREE-QUARTERS OF VIRGINIA YOUTH ARE TALKING ABOUT 
SMOKING WITH OTHERS, WITH HALF TALKING WITH

FRIENDS OR OTHER CLASSMATES OR PARENTS
Discussion of Tobacco Use Information
· Three-quarters who saw or heard information about cigarette smoking discussed it with someone (75% - down from 81% in the Spring), most often a peer (50%) or parent (48%).  Approximately a third discussed it with a teacher or school staff person (30%), a non-related adult (37%), some other relative (30%), or sibling (30%).  — Question 12a-f, Tables 16-21
Chart 19:  Discussions About Cigarette Smoking Information

Among Those Aware of Cigarette Smoking/Tobacco Use Information

	
	Wave 10

%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	Talked to someone
	75
	81 
	70
	74 
	67
	72
	71
	70 
	62
	64

	Friends or other classmates
	50
	51
	47 
	51
	47 
	55
	54
	56 
	44
	50

	Parents
	48
	50
	45
	50 
	40
	40
	42
	40 
	30
	33

	Non-related adult
	37 
	29 
	19 
	30 
	22
	25
	22
	26
	19
	23

	Teacher or other staff
	30
	35 
	20 
	29
	24
	26
	21
	25 
	13 
	21


	Another relative
	30
	26 
	19
	25
	21 
	15
	20 
	13
	12
	17

	Brothers/ Sisters
	30
	25
	21
	27
	24
	20
	16
	20 
	13
	18

	Didn’t talk to anyone
	25
	19 
	30
	26 
	33
	27
	29
	28
	38
	60


Q12:  Did you talk to ____ about what you recently saw or heard about cigarette smoking?  (% saying yes)  

· Talking about what they recently saw or heard has come down some (but not significantly from the record high of Spring 2006). (75% vs. 81% in the Spring).  Half talked with friends or other classmates, or their parents (50% and 48%, respectively). — Question 12a-f, Tables 16-21
· More Tweens than Teens discussed the cigarette smoking information they saw (81% vs. 65%). 
· There were no gender differences or differences in those who are regularly exposed to smokers (in their household or through friends) when it came to whether or not, overall, the youth discussed what they saw or heard. 
· The number of youth who have been talking with a non-related adult has gone up steadily since Wave 8 (Fall 2005) and is now at its highest level yet (37%). Question 12e, Tables 20
Telling Friends Not to Smoke  

· Almost three-quarters who have friends who smoke tell their friends not to smoke (72% vs. 78% in the Spring and 77% in the Fall of 2005), including four in ten who do so “all the time” (42% vs. 39% in the Spring).  — Question 8, Table 11
Chart 20:  Frequency of Telling Friends Not to Smoke

Among Those with Friends who Smoke
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Q8:  How often do you tell your friends not to smoke?  (Among the 184 in Wave 8 who have at least 1 close friend who smokes)

· Unlike in the Spring, there is no significant difference between boys and girls and telling friends not to smoke (73% of girls vs. 70% of boys).  This appears to be cyclical as in the Fall of 2005, the scores were closer (78% of girls vs. 77% of boys), and in the Spring of 2006 (83% of girls vs. 72% of boys) and 2005 (88% of girls vs. 63% of boys) girls were more likely to tell their friends not to smoke.  

· Also unlike the Spring, there is a statistical difference between Tweens and Teens with Teens being more likely to tell their friends not to smoke (80% of Teens vs. 49% of Tweens).
· Those without a smoker in the household are more likely than those with to tell their friends not to smoke (80% vs. 56% respectively).

· Interestingly, those who are aware of the VTSF campaign are more likely to tell their friends not to smoke “all the time” (46% vs. 26% of those not aware).
Passions/Causes
· Nearly two-thirds of the youth in Virginia have at least one cause or issue that they feel passionate about (72%, up from the 66% in the Spring).  They were able to name as many as they wanted but were not prompted with any suggestions. — Questions 1-1a, Tables 3-4
· One in ten Virginia youth say they are passionately anti-smoking (10%), with some mentioning it first (5%).  Peace/war (20%), drugs (21%), and the environment (14%) are mentioned by more youth.  Another 1% are passionately in favor of smokers’ rights.  Many other issues are mentioned. — Questions 1-1a, Tables 3-4
Chart 21:  Passionate Causes/Issues of Virginia Youth
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Q1–1a: What issues or causes--if any--would you way you feel passionately about today?  
· Central Youth are significantly more likely than those in the Northern, Southwest, and Tidewater Regions to list “Drugs” as an issue or cause (30% for the Central Region vs. 18% for the Northern and Southwest Regions and 17% in Tidewater). Northern Youth are more passionate about “anti-smoking” than those from the Central and Tidewater Regions (16% vs. 7% and 5% respectively).  

· Minorities are significantly more likely than White non-Hispanics to list “Drugs” as an issue or cause (29% of Minorities vs. 18% of White non-Hispanics). But White non-Hispanics are more passionate than Minorities about “anti-smoking” (14% of White non-Hispanics vs. 3% of Minorities).
· For the first time in the past four waves, Drugs is the most mentioned cause or issue among Virginia youth slightly ahead of Peace/War. — Question 1a, Table 4
Chart 22:  Trends in Passionate Causes/Issues of Virginia Youth
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Q1a: What issues or causes--if any--would you way you feel passionately about today? (Total Mentioned)
5:  What’s Important

WHAT’S IMPORTANT TO VIRGINIA YOUTH HAS SLIGHTLY SHIFTED                                      OVER THE YEARS, BUT TRUST STILL TOPS THE LIST
· “Other people can trust” and “Is fun to hang around” remain the two most important characteristics to youth at this time (99% and 95%, respectively). — Question 2a-m, Tables 5.1-13
Chart 23:  Trends in Characteristic Importance

	
	Wave 10

%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	Other people can trust
	99
	99
	99 
	87 
	99
	97
	99
	98 
	100
	99

	Fun to hang around
	95
	96
	97
	96
	96
	95
	96
	98
	97
	97

	Physically fit
	93 
	89
	90
	89 
	95
	93
	95
	97
	97
	95

	Effectively copes
	92
	92
	91
	91
	(not asked in previous waves)

	Eats healthy
	92
	91
	92
	92
	93
	91
	92
	92
	90
	91

	Gets enough sleep
	88
	87
	90
	87
	89
	92
	92
	92
	92
	89

	Lots of friends
	86
	86
	87
	83
	(not asked in previous waves)

	Is a leader
	83
	86
	85
	82 
	90 
	79
	77 
	84
	85
	81

	Don’t care what others think
	80
	79
	83
	81 
	75
	77
	74
	76
	74
	70

	Is thin
	47
	47 
	58 
	47
	50
	51
	52
	49
	52
	48

	Is cool
	45
	49 
	55 
	46 
	53 
	59
	60
	53
	67
	66

	Can easily get boy/ girlfriend
	42 
	49 
	43
	39 
	45 
	53
	53
	50 
	57
	56

	Is popular
	38 
	45
	43
	38
	42
	45
	46 
	55
	52
	55


Q2a-m:  How important is it that you are a person who …
· Trust continues to be most important to Virginia youth. Virtually all feel it is important that they be a person that “other people can trust” (99%) and 88% say it is “very important” to them. — Question 2c, Table 5.3
· “Is physically fit” has gained in importance (93%) and “can easily get a boy/girlfriend” and “is popular” have dropped in importance after gaining for several waves (42% and 38% respectively).  
· It is more important to boys than girls to be “thin” (53% of boys vs. 41% of girls), “popular” (46% vs. 29%), “cool” (51% vs. 39%), and “easily able to get a girl/boyfriend” (52% vs. 30%).  But girls more than boys think it is important to “eat healthy foods” (94% of girls vs. 89% of boys).
Chart 24:  Importance of Various Characteristics to Virginia Youth
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Q2a-m:  How important is it that you are a person who …
6:  View of Smokers

NON-SMOKERS STILL HAVE THE BETTER IMAGE, WITH AN INCREASE IN ASSOCIATION OF NON-SMOKERS BEING FUN TO HANG AROUND
· All of the descriptors are associated more with non-smokers than with smokers. — Question 6a-m, Tables 9.1-13
Chart 25:  Whether Description Applies More to a Smoker or Non-Smoker
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Q6a-m: As I read each description to you, please tell me if this best describes a smoker or non-smoker.   
· Females are more likely than males to think non-smokers “[don’t] care what other people think” (66% vs. 49% of males), “[get] enough sleep” (95% vs. 88%), and “effectively cope” (90% vs. 81%), but more males find non-smokers “popular” (69% vs. 60% of females).

· Tweens are more likely to find non-smokers “[don’t] care what other people think” (61% vs. 52% of Teens), someone you can “trust” (90% vs. 82%), “fun to hang around with” (88% vs. 82%), and “[getting] enough sleep” (94% vs. 87%).

· Youths who do not have smokers in their households are more likely than those who do to find many of these attributes apply to non-smokers.  Similarly, those with non-smoking friends are more likely than those with friends who smoke to find many of these attributes apply to non-smokers.
· Youth are less likely to associate “fun to hang around” (86% down from 91%) “is cool” (68%, down from 77%), and “having lots of friends,” (75%, down from 82% but back to the same level of Fall 2005) and “can easily get a boy/girlfriend” with non-smokers (80% down from 86%). — Question 6g/h/l, Tables 9.7/8/12
Chart 26:  Trends in Associating Characteristics with Non-Smokers
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%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	Is physically fit
	95
	94
	97
	95
	94
	94
	95
	97
	98 
	96

	Gets enough sleep 
	91
	90
	91
	88 
	92 
	89
	89
	90
	89
	90

	Eats healthy foods
	90
	92
	91
	89 
	92
	94
	93
	91
	92 
	95

	Other people can trust
	87
	88
	86
	87
	(not asked in previous waves)

	Is a leader
	86
	89
	89 
	86
	90
	90
	87
	85
	88
	89

	Is fun to hang around
	86
	91
	87
	87
	88
	88
	90
	87
	89
	89

	Effectively copes
	85
	88
	87
	87
	88
	90
	88
	85 
	90
	89

	Can easily get a boy/ girlfriend
	80 
	86
	84
	80 
	85
	82 
	77
	79 
	83
	81

	Has lots of friends
	75 
	82 
	75
	77
	73
	75
	71
	69 
	76 
	70

	Is cool
	68 
	77
	77 
	69
	(not asked in previous waves)

	Is popular
	65
	66 
	71 
	64
	67
	70 
	64
	64
	68
	68

	Is thin
	60
	57
	60
	56
	55 
	66 
	59 
	54 
	59
	56

	Doesn't care what other people think 
	58
	58
	54
	56 
	49 
	56
	59 
	54
	55
	52


Q6a-m: As I read each description to you, please tell me if this best describes a smoker or non-smoker. 
· Of the most important characteristics, the majority of Virginia’s youth associate these traits with non-smokers rather than smokers. The chart below combines the proportion who attribute these characteristics to non-smokers from Chart 26 above and the importance they place on being a person who has each of these characteristics (from Chart 24 on page 29). — Questions 2a-m & 6a-m, Tables 5.1-13 & 9.1-13
Chart 27:  Characteristic Importance & Association with Non-Smoker

Total % Saying Most Applies to Non-Smokers Paired with Rating of Importance
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Q6a-m: As I read each description to you, please tell me if this best describes a smoker or non-smoker. 

Q2a-m:  How important is it that you are a person who …

7:  Perceptions of Cigarette Smoking
PERCEPTIONS GENERALLY SUPPORT THE ANTI-SMOKING MESSAGE
· Nearly all agree that cigarette smoking is bad for their health, makes them less attractive, and will ruin their social life (88%-99%), including many who “agree completely” (95% for being bad for their health, 79% for making them less attractive, and 71% for ruining their social life).  At the other extreme, few agree that cigarette smoking is cool (2%) or that a few cigarettes a day can’t hurt you (8%). — Question 3a-h, Tables 6.1-8
Chart 28:  Perceptions of Cigarette Smoking
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Q3a-h:  Please tell me how much you agree or disagree with the following statements about cigarette smoking. [**Note that the wording of the “bad habit” option changed slightly beginning in Wave 8 to “cigarette smoking is no worse than a habit like biting your fingernails.”]
· There are no significant changes from Wave 9 to Wave 10, but “no worse a than a habit like biting your fingernails” continues to go down. — Question 3a-h, Tables 6.1-8
Chart 29:  Agreeing At Least Somewhat With Statements About Smoking

	
	Wave 10

%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	Is bad for my health
	99
	98
	98
	97
	97
	95 
	98
	97
	97 
	99

	Makes me less attractive
	90
	87
	89
	88 
	92 
	85
	88
	84
	87
	86

	Will ruin my social life
	88
	87
	88
	86 
	90 
	83 
	89 
	84
	87
	86

	Something everybody tries at least once
	35
	39
	34
	38
	36
	(not asked in previous waves)

	No worse than a habit like biting your fingernails
	17
	21 
	51 
	57
	54
	52
	56
	59
	61
	63

	Should be able to smoke cigarettes where/ whenever
	15
	19
	19
	17
	(not asked in previous waves)

	A few cigarettes a day cannot hurt you
	8
	10
	8
	10 
	18 
	9
	10
	11
	9
	

	Is cool
	2
	3
	2
	2
	1  
	4
	3
	2
	4 
	2


Q3a-h:  Please tell me how much you agree or disagree with the following statements about cigarette smoking.   
8:  Regular Exposure to Smokers

MOST DO NOT HAVE REGULAR EXPOSURE TO SMOKERS AT HOME OR AMONG THEIR PEERS, ALTHOUGH THOSE WHO TEND TO BE AROUND SMOKERS IN ONE SETTING ALSO TEND TO BE AROUND THEM ELSEWHERE
Among Peers

· Most Virginia youth say that none of their close friends smoke (72%).  When they have friends who smoke, it is generally only 1-2 (13% of all responding have 1-2 close friends who smoke) or 3-5 (5%).  Just 7% of the youth say they have more than 5 close friends who smoke.  And, 3% report they don’t know, or they declined to answer. — Question 7, Table 10
Chart 30:  How Many Close Friends Smoke

	
	Wave 10

%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	No Friends Smoke
	72
	70
	73
	72
	75 
	70
	74 
	69
	72
	70

	1–2 Friends Smoke
	13
	12
	12
	13
	11 
	15
	14
	13
	12
	14

	3-5 Friends Smoke
	5 
	9
	7
	8
	9
	9
	7
	9
	9
	11

	6 or more Friends Smoke
	7
	5
	6
	6
	5
	4
	4
	6
	7
	5


Q7:  How many of your close friends smoke cigarettes? 
· More than half of the Teens have close friends who smoke (54% vs. 13% aged 10-14 years).  This is up from 48% of Teens in the Spring. — Question 7, Table 10
· Youth who live with smokers are almost twice as likely to have friends who smoke (40% vs. 24% when no one in their household smokes).
At Home

· Most (73%) Virginia youth live in a household where no one smokes (perhaps outside of the respondent). When someone in the household smokes, it is most likely a father (11% of all live in a household with a father who smokes; slightly lower than previous Waves) or mother (10%, an increase from the Spring of 13%, but consistent with Fall 2005 at 8%).  — Question 9, Table 12
· There are no significant differences from Wave 9 to Wave 10. — Question 9, Table 12
Chart 31:  Who in Household Smokes

	
	Wave 10

%
	Wave 9

%
	Wave 8

% 
	Wave 7

%
	Wave 6

%
	Wave 5

%
	Wave 4

%
	Wave 3

%
	Wave 2

%
	Wave 1
%

	Father
	11
	13
	15
	14
	14
	12
	14
	13
	13
	13

	Mother
	10
	13 
	8 
	13
	11
	14
	13
	13
	11 
	15

	Other relative
	6
	4
	2
	3
	5
	5
	6
	6
	5
	6

	Brother/ Sister
	4
	3
	3 
	6
	5
	4
	4
	5
	5
	6

	Non-related adult
	1
	1
	1
	0 
	1 
	5
	2
	2
	0 
	4

	No one
	73
	75
	77 
	72
	76 
	70
	73
	73
	75 
	69


Q9:  Not including yourself, who in your household smokes? 
· Consistent with Chart 30 above, Youth who have friends who smoke are more likely to live with a smoker (37% vs. 23% when none of their friends smoke, but the gap has lessened as it was 41% vs. 18% in the Spring).  — Question 9, Table 12
9:  Changes in Peer Smoking

PEER SMOKING IS PERCEIVED TO BE INCREASING
· Nearly half of Virginia youth feel that smoking among their peers is increasing (49% say increasing, 20% decreasing).  The rest are unsure (6%) or believe it is “staying about the same” (25%). — Question 4, Table 7
Chart 32:  Changes in Peer Smoking Status
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Q4. Do you think that smoking among people your age is …  

· Half of youth still believe that smoking is increasing (49%, consistent with Spring, but down from 52% in Fall 2005). — Question 4, Table 7
· More Teens see it as increasing (56% vs. 44% aged 10-14), along with Minorities (59% vs. 45% of non-Hispanic Whites), those with smokers in household (57% vs. 46% of those in a non-smoking household), and those with friends who smoke (69% vs. 41% when no friends smoke).  
· More Tweens say it is decreasing (24% vs. 13% aged 15-17), along with those with no friends who smoke (25% vs. 7% when a friend smokes) and those with no smokers in their household (22% vs. 15% when a member of the household smokes).  
10:  Perceived Difficulty in Quitting Smoking

THE PROPORTION WHO FEEL IT IS DIFFICULT TO QUIT SMOKING HAS BEEN FAIRLY STEADY AND IS NOW NEARLY UNIVERSAL 
· Nearly all feel it is difficult to quit smoking for someone who smokes a few cigarettes a day (92%, including 63% who say “very difficult”). — Question 5, Table 8
Chart 33:  Perceived Difficulty of Quitting Smoking
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Q5:  How difficult do you think it is for someone who smokes a few cigarettes a day to quit smoking? 

· More females and more White non-Hispanics see it as difficult (94% of females vs. 89% of males and 95% of White non-Hispanics vs. 84% of Minorities).
RESPONDENT PROFILE

Chart 34:  Grades & Participation
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· Few say a parent was also on the phone during the interview (14% which is significantly more when compared to 10% in the Spring; 12% had a parent on the phone in Fall 2005).  — Question 25, Table 42
· Half say the parent did not monitor the interview at all (47%, steady with the previous four Waves).  — Question 25, Table 42
· The following profile of all Virginia youth is from the U.S. Census Bureau.  The distribution of respondents was weighted to ensure they mirrored this profile.
Chart 35:  Demographic Variables Used in Weighting
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METHODOLOGY & PROCEDURES

· The methodology used was identical to that employed in the previous 8 waves.

· Telephone survey of 600 across Virginia, aged 10-17 (first spoke with the parent to secure permission) 

· Interviewed September 20-October 9, 2006.  
· Selected using a random age-targeted sample from Survey Sampling, Inc., the recognized leader in the field
· Maximum statistical error of (4.0% at the 95% level of confidence  
· All findings in the report have been tested for statistically significance
· Interviews evenly divided between 4 regions, Teens (age 15-17) and Tweens (age 10-14), and among boys and girls (so sufficient numbers for in-depth statistical analysis among key sub-groups)
· Weighted the data to mirror the actual distribution of 10-17 year olds across Virginia in terms of age group, gender, race, and region of residence (so forced quotas do not skew the data and give undue weight to smaller groups, such as Teens and Southwest)
· Last Wave was Spring 2006, next one will be Sprig 2007
� EMBED MSGraph.Chart.8 \s ���











Strategy, Insights, Results Through Actionable Marketing Research

PAGE  
iii


 Southeastern Institute of Research

www.SIRresearch.com 
Strategy, Insights, Results Through Actionable Marketing Research


 Southeastern Institute of Research

www.SIRresearch.com 
Strategy, Insights, Results Through Actionable Marketing Research
[image: image29.emf]5%

58% 58%

75%

76%

74%

78%

77%

79%

74%

0%

20%

40%

60%

80%

100%

1--Spring 02

(n=604)

2--Fall 02

(n=603)

3--Spring 03

(n=614)

4--Fall 03

(n=602)

5--Spring 04

(n=602)

6--Fall 04

(n=600)

7--Spring 05

(n=600)

8--Fall 05

(n=602)

9--Spring 06

(n=600)

10--Fall 06

(n=597)




[image: image30.png]=



_1223659734

_1223660924

_1223665255

_1224942872

_1224942879

_1224942951

_1223666524

_1223666738

_1223666898

_1223665419

_1223662805

_1223664703

_1223662734

_1223660434

_1223660570

_1223660069

_1223657571

_1223659666

_1223659690

_1223659147

_1223657662

_1223650377

_1223650383

_1223635987

_1223636056

_1223586543

_1223622807

_1223487690

